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LEVERAGING THE POWER 
OF TECHNOLOGY

68%
13%

OF INDUSTRY LEADERS VIEW TECHNOLOGY AS 
AN OPPORTUNITY TO BE LEVERAGED

OF INDUSTRY LEADERS VIEW TECHNOLOGY 
AS A RISK TO BE MINIMISED

A BALANCE OF RISK AND OPPORTUNITY

TECHNOLOGY HIGH ON THE BOARDROOM AGENDA

WHO’S OUTSOURCING TECHNOLOGY OR ACQUIRING AS A SERVICE?

REAL ESTATE AND CONSTRUCTION

TECHNOLOGY, MEDIA AND TELECOMMUNICATIONS

CONSUMER PRODUCTS

ENERGY AND NATURAL RESOURCES

TRAVEL, TOURISM AND LEISURE

HEALTHCARE

FINANCIAL SERVICES

EDUCATION

RISK

OPPORTUNITY

REWARD

35%
19%

47%

34%

30%
21%

29%

21%

OF INDUSTRY LEADERS BELIEVE 
TECHNOLOGY WILL IMPROVE 
OPERATIONAL EFFICIENCY AND 
REDUCE COSTS

70%

TECHNOLOGY AS A RISK TO BE MINIMISED

REAL ESTATE AND CONSTRUCTION13%

9% TECHNOLOGY, MEDIA AND TELECOMMUNICATIONS

15% CONSUMER PRODUCTS

16% ENERGY AND NATURAL RESOURCES

14% TRAVEL, TOURISM AND LEISURE

19% HEALTHCARE

15% FINANCIAL SERVICES

20% EDUCATION
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